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Sustainability at
the heart of
SCOR’s
““Raison d’étre”

Combining the art and science of risk

to protect societies

Protecting societies from extreme events

by helping economic agents to mitigate and adapt to the
effects of climate change

Supporting people’s health and well-being

by developing accessible prevention and protection
solutions

Nurturing clients
through a culture of trust and integrity
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Four major competitive advantages to thrive

Strong balance
sheet \
Differentiating
Global in-house
leading | expertise,

Y sustainability | SS09MIZedBY
at the heartof
SCOR’s “ ”
“Raison
d’étre”
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Strong balance sheet with a AA level of capital

Solvency ratio in optimal range

Sl ratio, end of period 2019 to Q2-2023, %

226%

220% P>

Optimal range

185% P>

2019 2020

| 1. Solvency capital requirement

226%

2021

213%

2022

Q2-2023

S&P rating

A+

Stable outlook
Moody's rating

Al

Stable outlook
Fitch rating

A+

Stable outlook
AM Best rating

A
Stable outlook

High diversification

SCR split per line of business as of 30/06/2023, % of SCR
I Property & Casualty Market [l Operational

B Life & Health Il Credit
4%
10%
21%
-54%

SCR! before tax Diversification Tax SCR

and diversification
SCOR
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Fundamental changes and uncertainty fuel Reinsurance demand

=== Regulatory and accounting changes

External events

So'lvency I New opportunities:
| IFRS17 Forward 2026

Impact of climate change Recognized diversification

" o " - ! .
HIMM! Michael, Florence Dorian Uri BerndIda Wildfires lan | Droughts in benefits under Solvency Il
: Lo iformi PR and Economic Value with
Increasing social inflation California France
IFRS 17
Unprecedented pandemic N
o Favorable market conditions
Geopolitical and macroeconomic tension with growing demand for both
] ] .
Rising inflation rates Russia-Ukraine war L&H and P&C reln_surance’
as well as increasing
2016 2017 2018 2019 2020 2021 2022 2023 2024 reinvestment rates
| 1. Hurricanes Harvey, Irma, Maria and earthquakes in Mexico SWR
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Further deploy digital services to differentiate offering

10+ proprietary
digital services
covering the entire
value chain

Differentiated
offering: services co-
developed with clients
and creating shared-
value

Supporting business
generation: more than
half of Protection GWP
comes from clients we
partner with to develop
new services

»

Selected examples

“elagica Automated policy issuance process
T ERTELG N © Approx. 90% of underwriting evaluations within 1 minute
* Deployed in the US, Europe and Asia

“W%iams Digital portal automating the claims assessment process
Claims

* 50% reduction in processing time
management

* Deployed in France, Australia and New Zealand

Mlpask Digital platform:

Data * Providing clients with distinctive experience analyses and
benchmarking tools

* Leveraging Al to enhance SCOR’s predictive models

analytics

SCOR
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SCOR Sweden Re Service & Toolkit

Medical Underwriting Market Analysis / Data Insights Product Development
We do everything from second opinion Building and sharing market Developing new as well as improve
to full medical underwriting knowledge to the benefit of our clients existing products
* All products « Benchmark survey + Tariffs
* Medical Manuals & Tools + Solvency Il QRT Overview + Terms and conditions wording
SDl.em Wﬂ +  Global Consumer Study + Underwriting guidelines
oA S| EHEOLTH * Underwriting guidelines advising * Medical UW guidance
Exigo J‘VEEE » Data analyses & Data pooling

. SCOR,
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SCOR Sweden Re Service & Toolkit

Risk Transfer, Solvency & Balance

Actuarial Support Sheet Improvement

Education / Inspiration

Sharing the workload to save our Bespoke financial solutions, in addition We regularly share with our clients the
clients time and resources to traditional reinsurance protection knowledge of our multidisciplinary
expert teams
* Actuarial analyses * Traditional reinsurance * Medical Seminars
« Standardized and recurring * Loss portfolio transfer * Conference
* Ad hoc * Mass Lapse cover *  Workshops
* Reinsurance administration » Value-in-Force financing « Trainings
* Pricing *  Qutsourcing- & run off solutions «  SCOR Campus
* Reserving * Medical reports and research

* R-programming courses

Thie &rld S enee of Risk
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a Lakare for framtiden Q Sok...

@y HALSA, HALLBARHET, HELHET oaain
www.lakareforframtiden.se

em Kost & Halsa Nyheter Aktiviteter Stod oss Om oss Kontakt Mer

En vaxtbaserad kost
kan ha en betydande
positiv inverkan pa din
halsa och miljén,

Prenumerera pa vart nyhetsbrev

Exempel namni@exempel.se _



http://www.lakareforframtiden.se/
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Ta makten over din halsa
ad hinder i kroppen nir du Svergir frin blandkost till att dta hela
vegetabilier?
Hjirtkirlgukdom, dderforkalkning, diabetes typ 2 och hogt blod-
uyckuﬁiksyukdnmarsomarmﬁiﬁgambmmsaod!nﬂod:medvxnda
wﬁm&wm
Kostens kraft ir en ambitibs och genomgéng av etablerad forsk-
nmgochnyatﬁumdmbn&ochip(mpmmhgtplmmm&mu
och berittelser av minniskor som itit sig friska. Kostens kraft inspirerar dven
:illld:y:mmedgnd:.spinnmdcoéwaﬂ:mmuhlﬁﬂm

*David Stenhaltz belyser med genuint intresse och gedigen kunskap hur du kon fGrbatira din hélso
genont ett sundare motval. Kasten som gognar den individuella hilson ar oftast ocksd fardelakti ur ett
'mmmmmmﬂumsammmmmmmw
pé att fora from.*

Maria Wolodarsid, MD, FhO, ordfarande i Lakare for Miljon, ordfSrande i arbetsgruppen S klimat,
HQMMlMLW

memd;nlmﬁnﬁupp&mb:wmﬂapmharﬁmfnﬂ#ﬁhmrmmmm
ach med reverseros genom hilsosammare kost. Det har dv populdryetenskap ndar den ar som bast”
Anrsa Ottosson, grundare av Foodpowes, wice ordidrande | Dietisternas riksfSrbund 20072018 och forfattare,

LAVA

Med inspirerande recept av Therése Lindgren,
Lars Frolander och sju av Sveriges frimsta matkreatdrer
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En %letenskaphg genomgang
av matens potentlal
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? “Intressant, stimulerande och imponerande!”

P!T‘I NYGREN, PROFESSOR | ONKOLOGH, AKADEMISKA 5)UKHUSET, UPPSALA
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I xperterna ar
overens



OKA

Gronsaker
Baljvaxter

Frukt och bar

Fisk och skaldjur

Notter och fron

Killa: Livsmedelsverket

T

Spannmals-
produkter av
vitt/siktat mjol

Smor, smor-
baserade
matfetter

Feta mejeri-
produkter

"Att ata mer fran
vaxtriket och mindre

| fran djurriket” ,

Spannmals-
produkter av
fullkorn

Vegetabiliska
oljor, oljebase-
rade matfetter

Magra mejeri-
produkter

Vaxtbaserade
’mejeriprodukter”

' BEGRANSA

Charkprodukter
Rott kott

Drycker och
livsmedel med
tillsatt socker

Salt
Alkohol



Den gronare Matcirkeln

”For att vi ska kunna stalla om
till ett mer hallbart satt att leva
ar det bra att ata mer
vaxtbaserat. Darfor finns det
numera vaxtbaserade alternativ i

alla delar av Matcirkeln.”




Maten har en stor
potential att gynna
halsan






Visst borde vi
informera om
kostens
betydelse for
halsa, men jag
vet ju hur
mycket mina
patienter alskar
"god mat”.




Visst borde vi
informera om
motionens
betydelse for
halsa, men jag
vet ju hur
mycket mina
patienter alskar
att sitta still.




Visst borde vi
informera om
rokningens
betydelse for
halsa, men jag
vet ju hur
mycket mina
patienter alskar
att ta ett bloss.




HUR ATER VI I SVERIGE?

Kansliga tittare varnas!




Faebiic Hoglvh Nutrition: T4905), 335845

Development of a diet quality index assessing adherence to the
Swedish nutrition recommendations and dietary guidelines in

the Malmé Diet and Cancer cohort

lsabel Drake*t, Bo Gullberg, Ulrika Ericson, Emily Sonestedt, Jan Nilsson, Peter

Wiallstrém, Be Hedblad and Elisabet Wirkélt

Department of Clinical Sciences in Malma, Lund University, Skane University Hospital, Malma, Sweden

Submitted 9 Juns 2010: Azcapted 13 December 2010 First published onfing 7 Febeuary 2011

Poblished in final edited form s
Civetilaione. 200 2 May 29; 12542 1x 25052002, doi: QL 116 L CTRCULATIONAHA L AF0T22.

Cardiovascular Health Behavier and Health Factor Changes

(1988 —2008) and Projections to 2020:
Results From the National Health and Nutrition Examination Surveys

Mark D, Huffman, MD, MPH, Simeon CGapewell, DSc, Hongyan Ning, MD, M3, Christina
Shay, PhD, MA, Earl 5. Ford, MD, MPH, and Denald M. Lloyd-Jones, MD, ScM
Department of Pravantive Medicing, Narthwestern Univarsity Feinbang Schoal of Madicine,
Chicago, IL (M.DLH., HN., C.M.S., DML ); Division of Public Health, University of Liver;
Livarpaal, United Kingdom (S.C.); and Division of Adult and Community Health, National £
for Chronic Disease Prevention and Health Promotion, Centers for Disease Contral and
Pravention, Atlanta, GA |E.S.F.).

od: 10, 1017/51 3089800 10003848
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Forlanga livet?
Minska risk tor att
do 1 torad?
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Optimal diet

Legumes

Whole grains

Nuts

Red meat

Processed meat
Sugar sw. beverages
Refined grains

Egg

Fish

Fruit

Milk
White meat
Added olls

+13 ar for

man och

+10 ar for
kvinnor

Feasible diet

30 40 50
Age at diet change

C R B R R R B R B L N J

Legumes
Whole grains
Nuts

Red meat
Processed meat
Sugar sw. beverages
Refined grains
Egg

Fish

Fruit
Vegetables

Milk

White meat
Added oils

Age at diet change




Food groups and risk of all-cause mortality: a systematic review and
meta-analysis of prospective studies’

Lukas S-r:hwingshacﬁ,}* Carolina Schwedhelm.” {reorg Hﬂﬁiﬂanm4 Anna-Maria I.{JI?I}JEMi.J Sven Km.i;upei,j Khalid Iqbai,j

Angela Bechitho

*German Institute
Austria; *Germa
London, United |
Dusseldor!, Gern

ABSTRACT
Background: §
in preventing eal
nhjm.‘e T.hEi ' ".. i o iy Sy, Q) 2 o evnthesir '
knowledge about the reIatmn between ]ntalce of 12 major foed
groups, including whole grains, refined grains, vegetables, fruits,
nuts, legumes, eggs, dairy, lish, red meal, processed meal, and
sugar-sweetened beverages, with risk of all-cause mortality.
Design: We conducted a systematic search in PubMed, Embase, and
Google Scholar for prospective studies investigating the association
between these 12 food groups and risk of all-cause mortality. Sum-
mary RRs and 95% Cls were estimated with the use of a randem
effects model for high-intake compared with low-intake categories,
as well as for linear and nonlinear relations. Moreover, the risk
reduction potential of foods was calculated by multiplying the RR
by optimal intake values (serving category with the strongest associ-

id.” Sabrina Schilesinger®™” and Heiner Boein

VEEERENWSE AL
studier

es, University of Vienna, Vienna,
- Health, Tmperial College London,
nrich Heine University Dilisseldorf,

. One-third of these faralitics
disease (CVD), followed by
ity diet comprising abundant
1 arains, fruits *I.regﬂlal:hlea, nuts, and fish 1s one
of the most ]mpﬂrtzmt factors in preventing early death and
disability worldwide (2).

During the past 30 v, hifestyle factors have been identified as
modifiable factors associated with death. Thus, despite often
unclear direct biological mechanisms due to the many potential
underlying disease mechanisms, epidemiologic risk factors that
can change the probability of death are important public health
indicators. Studies that were able to translate risk reduction into
measures of life expectancy calculated that populations with
a low-risk profile {no smoking, physically active, healthy di-
etary pattern) differ in 10-15 y from those with a high-risk
orofile (3.



Optimalt intag av
halsosamma
livsmedel: 56 procent
minskad risk att do
fortid.

Suboptimalt intag av
ohalsosamma
livsmedel: Dubblerad
risk att do i fortid




Hjart-karlsjukdom






Verkningsmekanismer for hur olika livsmedel
paverkar hjarta och karl

Processade livsmedel

= Bakterie-

i hormoner
' Karnitin

Kolin

Inflammation 1

@\ Blodtryck 1

Blodtryek !
— Oxidativ T

DNA- °ress | Hjartkarl-
skador sjukdom och
ader-
forkalkning Daerier

(ateroskleros)

Kolesterolvérde 1
Inflammation |

Omega-3-fatt ’

) Friskare hjarta och kil

—) Sjukare hjarta och karl

Hela vegetabilier




Atherosclerotic Risk Factors

Genetic (1/500) Is this factor

. Degenerative
Inflammatory

. Cigarette smoking
Systemic hypertension —— NO
. Diabetes mellitus

Overweight

. Inactivity

. Stress

10.Cholesterol problem YES

plaques?

O N OV AW N

Figure 1. The atherosclerotic risk factors showing that the only factor required

to cause atherosclerosis is cholesterol.
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William C. Roberts —
American Journal of
Cardiology



>cen a5 a Catastrophe
Underiving Famins
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1 Disease:

i Produces
New Data

Big Study |

"Under de 34 ar
som

Framinghamstudien
pagatt har vi inte
sett en enda person
med ett

kolesterolvarde
under 150 (mg/dL =
3,88 mmol/L) som
utvecklat
hjartkarisjukdom.”




Kolesterolvarde 80-tal

Kolesterolvarde idag

Sverige

Kina

3,28

4,6

Comparative Study > Am J Cardiol. 1998 Nov 26;82{10B):18T-21T.
doi: 10,1016/s0002-9145(98)00718-8.

Diet, lifestyle, and the etiology of coronary artery

disease: the Cornell China study

> Circulation. 2012 May B;125(18):2212-21. doi: 10.1161/CIRCULATIONAHA.111.065804.
Epub 2012 Apr 8.

Serum lipids and lipoproteins in Chinese men and
women

Wenying Yang !, Jianzhong Xiao, Zhaojun Yang, Linong Ji, Weiping Jia, Jianping Weng, Juming Lu,
Zhongyan Shan, Jie Liu, Haoming Tian, Qiuhe Ji, Dalong Zhu, Jiapu Ge, Lixiang Lin, Li Chen,

Xiaohui Guo, Zhigang Zhao, Qiang Li, Zhiguang Zhou, Guangliang Shan, Jiang He;
China National Diabetes and Meatabolic Disorders Study Investigators




LDL Cholesterol




Cleat Til > JAMA YOET Aoy 1005501241 325340

Beneficial effects of combined colestipol-niacin
therapy on coronary atherosclerosis and coronary
venous bypass grafts

DM Srdartions, 5 A fessvn, B sorvoun, M E Sswarso 50 Asen, L Casemo romplhid

PMIO: 2295318

Erratum in

AN NARA Phay TRINN TR

Abstract

Ihe L s S0y (CLAN) Wt & w1, px oles,
anplographe tral testing ad niacin therany In 162 nonsmaking

men agad 40 10 GO years with previous cieonary byposs sungery. During two years of treatment
itere waa & 26% reduction in 1otal vissms cholestercl, 3 £3% reducton = jow-dunsity Spcproten
Pk & Wt A7 e of Migh-aansty lpoaratein chalattaral. Ths
Ao i a signl d In The average number of leslons per subyect thiat progressed (0
Iway e 03) andd thw o of with new L 1P i than 03 »
nairen coronary arterms. Alsa, he percantage of subyects with rew isnons (5 ey than D8) or any
advarse crhange i bypass grafts (P less than 03] was s v U o n overdll
COMNArY Mitus was sirificantly kess in drug-trooted subjects a0 placebo-troated subjects (¥
fesg s D0Y). AIDOroackrons 1egrussee, us ndCring by percaptitiy mptovamant 1 over sl
oo ¥ Mstun, o In W0.2% ot eacin reated va 2.4% placetn radied [P = DO2)
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ATHEROSCLEROSIS AREA
«

2 Aon Interm Med, 1977 Fab 86(2) 139-4E doi 10 TIZH0003-4819-86-2-138

Regression and progression of early femoral
atherosclerosis in treated hyperlipoproteinemic
patients

R Barndt ), D H Slankenhorr, O W Crawdord, S M Broaks
PMID; 189658 DO 10 TA26/0003 - 4515 -86-2.139

Abstract

Femoral angiograms were done 1o evaluate change in early atherosclerosis in 12 patients with type
IV hyperiipoprotesnemia and 13 with type | hyperiipoproteinemia. The patients’ average age was 48
years; only one had claudication. Elevated blood lipids and blood pressure were treated with drugs
and diet, Repeat anglograms after an interval of 13 months showed regression of sheroscleross in
nne patients, no change i three, and progressean in 13. Comparison of praangiogram levels with
average levels between anglograms showed ssgnificant reduction in serum cholesterol, trigiycends,
and blood pressure in the group with lesion improvement but not in the group with kesion
progression. Sporadic examples of human atheroscierosis regression are known, but most other
studies in man indicate only atherosclerosis progresséon, Our different result appears due 10 our
selection of patients and radiographic method. We have studied patients with carier
atheroscieroses than previous workers, using a radiographic procedure more sensitive 1o small
changes In lesions.

Intervention
Kontroll

Progress

Regress

Regression of Coronary Atheromatosis
in Rhesus Monkeys

By Mark L. Armstrong, M.D., Emory D. Wamer, M.D.,
and William E. Connor, M.D.

ABSTRACT
Bhesus monkeys subjected to the atherogenic stimulus of a high-fat, high-

cholesterol diet showed significant coronary atheromatosis at the end of 17

months, Smaller fibrotic lesions with scant stainable lipid were found in animals
that were subsequently fed either of two cholesterol-free diets for 40 months,
The average cross-sectional area of the lumen was more than BOZ greater in
regression animals than in monkeys with baseline atherosclervsis. The data
support the hypothesis that uncomplicated coronary atheromas may regress in
primates in appropriate dietary settings,

Companttive Study > J intern Med, 1990 Juey 2270938190
gol 10,1111 13652796 1950.1b00T 7.

The effect of serum lipid regulation on the
development of femoral atherosclerosis in
hyperlipidaemia: a non-randomized controlled study

A G Otson ¥ G Rutuy, Lt Brikson

Atfilistionn -+ sspand
PAMED: 2351925  DOL W 1) 13652796 1950 1000170

Abstract

The developmant of femori atheroma after 1 year of treatment with dkat and nicotnic acd pws
fenofibrate was studied in 45 asymptomatic, hypenigidasmiic, middie-aged male sutyects i & non-
randarmized controlied study. The median sersm very low density Spogrotein (VLDL) cholestarol
concentration and the low density ipoprotein (LDL) cholestern) conceningion ware lowered by 57%
and 36%, respectively, In the treatment groug. The median serum high dansity ipcprotein (HOL)
cholesterol abion was n d by 23%. F o was d by overad
stherosclerosts score (OAS]. Changes in lemoral sthecoscliarasis wede estmatad by mtrapas
companson of angingrams. Progression wos found in 24% and 40% in the brealment and control
groups, Ively. Regr d In 29% and 0%, 1espectively. The OAS decrease
correlaied wah reductions n VLDL cholesterol and systiclic blood pressuce.
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Sexuell
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ATEROSKLEROS — ADERFORKALKNING

Vaskular demens
Stoke

Hjart-karlsjukdom

Hypertoni
Njursjukdom
Impotens
Sexual dysfunktion
Bensar

”’Fonstertittarsjukan”
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Interational Journal of Impotence Research (2006) 18, 405-410
& 2006 Nature Publishing Group All rights reserved  0955-9930/06 $30.00

www.nature.com/ijir

ORIGINAL ARTICLE
Mediterranean diet improves erectile function in subjects

with the metabolic syndrome

DAILY BEVERAGES é r o
MEATA

K Esposito', M Ciotola’, F Giugliano®, M De Sio®, { RECOMMENDATIONS:
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Table 4 Changes in IIEF score between the two groups

Mediterranean diet Control diet P-value

Basal 14.9+3.7 NS
2 years 18.1+4 152435 <0.01
Difference in mean 0.6-5.2)* =0.01
change

995% confidence inte
NS-Not Significant.

MONTHLY

WEEKLY

DAILY







Diabetes typ 2
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Eric Adams, borgmastare 1 New York, led av diabetes typ 2 tills han andrade sin kost: "Jag



Verkningsmekanismer for hur olika livs-
medel paverkar insulinresistens som kan leda
till diabetes typ 2

Processade livsmedel

i; Karnitin

Kolin
Bakterletoxmer D.‘altg tarmflora f

J&mnungNhuvaa

lnﬂammatlon ! Bra tarmfiora

. " Insulin-
Diacylglycerol
Ceramid resistens
Matiat fett ’

Llpotoxlcllet D‘abetes

AGE/
Lipotoxiner

m_’ Oxidativ
stress |

Animaliska livsmedel

e .,
—
Il —— =T
e R ————————

Hela vegetabilier

—) Mindre insulinresistens

—) Mer insulinresistens



Relativ forekomst av diabetes hos olika typer av vegetarianer
jamfort med icke-vegetarianer hos sjundedagsadventister.

Diabetes




Vad hander nar patienter vistas 26 dagar pa ett halsohem och
ater stort sett bara oprocessade vegetabiliska livsmedel?

Table 1—Effects of diet and exercise on CHD risk factors in NIDDM patients according to medication status

Insulin (n = 212) Oral medication (n = 197)
Before Alter Before Alter
Fasting glucose (mmol/1) 109 £03 102 03 103 +03 8.5*0.2
Patients taking medication 212 m > 129 197 57

Total cholesterol (mmol/l)

LDL cholesterol (mmol/1)

HDL. cholesterol (mmol/)

Total cholesterol: HDL cholesterol
Triglycerides (mmol/)

Systolic blood pressure (mmHg) =T 122707 . 122 ;
Diastolic blood pressure (mmHg) Tr.3°Z0.7 722 *06 78.1 08 73908

Body weight (kg) 862+ 14 819*13 873*14 828 +1.2
Data are means * SE. Belore, values before the program,; after, values after the program. All values before the program were s
it (P < 0.001).

BARNARD ET AL, DIABETES CARE, VOLUME 17, NUMBER 12, DECEMBER 1994




This study reports alleviation of the sharp, burning pains characteristic of systemic distal

polyneuropathy (SDPN) patients with adult-onset (Type Il) diabetes mellitus (AODM).

Complete relief of the SDPN pain occurred in 17 of the 21 patients in 4 to 16 days.



Halsosam vikt
och normal aput



Faktorer som paverkar aptiten

Insulinresistens T A

W Insulinresistens |

Nykterhet

¢ Alkoholintag

W Hog volym/kalori

N NS N W

W Bratarmflora & Lag volym/kalori AP

Y Tuggmotstand

A

¢ Dalig tarmflora AF

W Hog vattenhalt
Z Lattuggat AP

NS W

W Fytonutrienter

Normal aptit

WA Jamn blodsockerkurva )

Lag vattenhalt AF
flagre insulin

L)

FPWA Protein 3 Svangande blodsocker *

¢ /hogre insulin

Dysfunktionell/for hog aptit

FWA Fett 3

Rejal frukost 5 ——— Rejal middag/nattmacka

Y = VaxthaseratiHela vegetabilier
A = Animaliska livsmedel

P = Processade livsmedel
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““il‘:‘S N‘IIETE“. Nyheter Sverige Variden Ekonomi Kultur Sport Klimatet Ledare

INSIDAN

Mer an hiillften av alla
svenskar bir pa overvikt

UPPDATERAD 2019-10-22

Min

Sedan 1980

Kvinnor

+5 kg

Sedan 1980

[llustration: Elin Lindwall Foto: Shutterstock

Drygt hiilften av Sveriges befolkning ir overviktig -
och i vissa grupper ar det dnnu fler.
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Anpassat fran Turner-McGrievy et al, Nutrition, Vol 31, Issue 2, Feb 2015.



CONCLUSIONS: ThIS programme led to srgnrﬁcant |mprovements in BMI cholesterol and other risk factors To the best of our
knowledge, this research has achieved greater werght loss at 6 and 12 months than any other tnal that does not Ilmlt energy mtake




Psykisk halsa och

arbetstormaga



A Multicenter Randomized Controlled Trial of a Nutrition
Intervention Program 1n a Multiethnic Adult Population 1n the
Corporate Setting Reduces Depression and Anxiety and
Improves Quality of Life: The GEICO Study

Ulka Agarwal, MD,; Suruchi Mishra, PhD; Jia Xu, PhD, Susan Levin, MS, RD; Joseph Gonzales, RD;
Neal D. Barnard, MD
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FORBATTRINGAR I
GEICOSTUDIEN

Forestallningen att halsosammare
atande ar en uppoffring som leder tili

minskad livskvalitet har inget stod |
den vetenskapliga litteraturen - Det ar
tvart om!




Men! En sa extrem
kost som helt
vaxtbaserat
kommer ingen att
folja! Det ar lonlost
att ge sadana
kostrad!




Vad visar studier som jamfor foljsamhet till
vaxtbaserade kostregimer med sadana
som innehaller kott?

Genomsnittliga data fran 11 studier F O Ij sam h et

Vaxtbaserat

Blandkost

Turner-McGrievy G, Mandes T, Crimarco A. A plant-based diet for overweight
and obesity prevention and treatment. J Geriatr Cardiol. 2017 May;14(5):369-

374.
Huang R-Y, Huang C-C, Hu F, et al. Barnard ND, Levin SM, Yokoyama Y. A
Vegetarian Diets and Weight systematic review and meta-analysis of
Reduction: a Meta-Analysis of changes in body weight in clinical trials
Randomized Controlled Trials. ] Gen of vegetarian diets. ] Acad Nutr

Intern Med. 2015 Diet. 2015;115:954-969
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Brister?

HALSOSAM
NARINGSMASSIGT TILLRACKLIG
LAMPLIG | ALLA LIVETS SKEDEN

ALLA LIVETS SKEDEN
Graviditet
Ammning

Spadbarnsar
Barndom
Tonar
Aldre
Idrottare

FROM THE ACADEMY




------------------------------- - - Maximalt rekommenderat intag

Mattat fett Tillsatt sockar Salt (Natrium)

- RDI

Vitamin D Vitamin B-124 Kalcium Fleromattat fott Protein

------- -RDI

Vitamin E Folat Vitamin G Kalium Jarn Fibrar

Vitamin A Magnesium

RDI| = Rekommenderat dagligt intag enligt Livesmedelsverket — galler vuxna

*Inkluderar intag via berikade livsmedel enligt amerikanska data = OBS att
berikningsgrad skiljar sig mellan olika landar. Den som &ter en vaxtbaserad kost bar
alltid komplettera med tillskott av vitamin B-12.
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Ta makten over din halsa
ad hinder i kroppen nir du Svergir frin blandkost till att dta hela
vegetabilier?
Hjirtkirlgukdom, dderforkalkning, diabetes typ 2 och hogt blod-
uyckuﬁiksyukdnmarsomarmﬁiﬁgambmmsaod!nﬂod:medvxnda
wﬁm&wm
Kostens kraft ir en ambitibs och genomgéng av etablerad forsk-
nmgochnyatﬁumdmbn&ochip(mpmmhgtplmmm&mu
och berittelser av minniskor som itit sig friska. Kostens kraft inspirerar dven
:illld:y:mmedgnd:.spinnmdcoéwaﬂ:mmuhlﬁﬂm

*David Stenhaltz belyser med genuint intresse och gedigen kunskap hur du kon fGrbatira din hélso
genont ett sundare motval. Kasten som gognar den individuella hilson ar oftast ocksd fardelakti ur ett
'mmmmmmﬂumsammmmmmmw
pé att fora from.*

Maria Wolodarsid, MD, FhO, ordfarande i Lakare for Miljon, ordfSrande i arbetsgruppen S klimat,
HQMMlMLW

memd;nlmﬁnﬁupp&mb:wmﬂapmharﬁmfnﬂ#ﬁhmrmmmm
ach med reverseros genom hilsosammare kost. Det har dv populdryetenskap ndar den ar som bast”
Anrsa Ottosson, grundare av Foodpowes, wice ordidrande | Dietisternas riksfSrbund 20072018 och forfattare,

LAVA

Med inspirerande recept av Therése Lindgren,
Lars Frolander och sju av Sveriges frimsta matkreatdrer
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En %letenskaphg genomgang
av matens potentlal
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? “Intressant, stimulerande och imponerande!”

P!T‘I NYGREN, PROFESSOR | ONKOLOGH, AKADEMISKA 5)UKHUSET, UPPSALA
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David Stenholtz recept

Davids sallad

ET HAR AR en av mina absoluta favoritratter som jag ater flera ging-
er i veckan. Firgerna ar en frojd for 6gat. Kombinationen av sotma

fran russin, morot och fankal, salta fran jordnotter, kramigheten
fran dressingen och den frascha smaken av gurka gifter sig perfekt. Och det
ar svart att fa till nagot nyttigare!

Bas

morotter, rodkal, gurka

Valfria ingredienser

Fankal, selleri, gronkal, vitkal, tomat, paprika

Topping

Jordnotter, russin, farska kryddor som basilika och/eller koriander

Dressing for en person
2 msk tahini (sesampasta)

1 tsk dijonsenap

1-2 dl sojamjolk

peppar

Gor sa har:
Hacka alla gronsaker, lagg i en skal och strd over topping.

ROr ihop tahini, senap och peppar. Strila ner ett par matskedar sojamjolk
och ror till en jamn smet. Upprepa tills du tillsatt all sojamjolk. Hall Gver
salladen. Klart!
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Reimagine Life

ReMark and the Global Consumer Study
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ReMark:
Who are we?

ReMark is a global
provider of insurance
solutions and services
that help clients gain,
retain and engage
policyholders by
delivering the best
consumer experience

— from quote to claim.

A
F*‘Em Insights [I_i*—“";
gl
Marketing Digital

Solutions
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33 5 220 15

Nationalities Languages Staff Offices




ReMark: the creative force of SCOR.

Since 2007, we’ve worked together with our parent company.

A leading global reinsurer

Thousands of satisfied clients

- A+ rated
s w R 1 & Operations in more than 160 countries
The Art & Science of Risk 3 @ 29 underwriting centres

€9.2 billion in gross written premiums (Life, 2022)




ReMark’s solutions and services

Our objective: to create the best possible customer experience.

VSales ' Customer Engagement & Loyalty I‘ Claims Management

0}
)
c
R
0
5 i ; X W
o Velogica B0 X HUMANOO WCicims
Ll
L . . .
v Automated medical Health & Wellness application powered by Optimised claims
g underwriting SCOR’s BAM algorithm declaration platform
)
n
>
O

2

-
-

A
v

P

% % Data Analytics

—
L




" Global
Consumer

Stuolg o

2023- 24

A DECADE IN REVIEW:
PAVING THE FUTURE
OF INSURANCE




About the

Whatis it?

Published since 2014

One of the largest global surveys on
insurance customers

Read by insurance executives and the
wider public

Examines consumer attitudes towards
insurance, health & wellness, P&C, tech
and more

Why do we need it?

To be people centric

To help insurers listen to consumer
voices and design products/solutions
for the people

To bring unique value: other insurers
don't do this

To close the protection gap by
connecting insurers and consumers



What's new in our 10th edition?

@ Cetablishad pavkots' @ Srowth makate’

Gonoration classification

Curnwwtion S Bormbrer 19968 | Ages *B.24
Petitncr s Sarn 156196 Ages 1747
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insights across three themes: mazﬂziets 011:1|.12,52?) .
consumerjoumey, L&H and P&C young peop



INSIGHTS
ON THE
CONSUMER
JOURNEY
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Insight 1:
Decoding the Future
of Insurance

This year’s
Global
Insurance
Literacy score

Respondents had the greatest confidence in their knowledge
of Savings (69.3%) and Banking (62.6%), with Life & Health
Insurance (58.9%) and Home & Motor Insurance (57.3%) next
down the list.

Whilst both Millennials and Gen Z have similar have broadly
similar self-assessments of their knowledge, upon testing we
saw that the elder age group have a considerably higher
average insurance literacy score (6.1vs 5.45).

Desire for insurance
education

Q /Do you feel you need additional education about insurance?

Most appealing ways to learn about insurance

1 ta 1 call with agent

Taklng an online course

Trusted friend/family member

Video content from an insurer

Reading a brochure
An email newsletter
Through social media

Through online forums

Q / What would be your ideal way to learn more about insurance?



Insight 2:
Mapping out the
consumer joumey

#1 consideration
during the purchase
process is “good
online reviews”

(In Sweden, the #1
consideration is
“price”)

For the first time this year, "Good Online Reviews” are
more important than price for young people considering
their next insurance purchase, with a quarter choosing this
as their priority (26.2%).

However, price is still a crucial factor, with over 50% of
respondents willing to forsake brand reputation if the new
online competition were cheaper or more convenient.

What triggers young people’s insurance purchases?

Q / What initially triggered your purchase of your most recent product?

What’s your renewal preference?

0.4

Continue with
wama policy

Q / If renewing an insurance policy, what would you usually do?




INSIGHTS
ON LIFE &
HEALTH
INSURANCE
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Insight 3:

Living well in a
connected wo rld

69.9% of Gen Z
and Millennials
regularly use, or
are interested in
using, health apps.

This year, respondents from China (92%), Mexico (88.3%) and
Chile (82.5%) attribute the most importance to healthy living.
Encouragingly, young people appear very aware of the utility of
health & wellness apps to improve fitness.

Importantly for insurers, there is enthusiasm among
policyholders for the prospect of sharing optional data in
exchange for insurance discounts.

Propensity to share data with insurers

T eamupsoc= o il

W wrakle o is
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Q / Would you consent to sharing optional data with your insurer, such as from a car analytics device
or smart watch, if they were able to offer you a customised insurance plan?

Potential rewards for sharing data

e retum en ynur Fraa Inmran es 2o 0 brem
rusaimant partels Fmiy Adsnde

8 totherw

Rausil dinzeanie. marchsnt Dezzurrsnyeur ChudlySenalivns
nrekeer gt eseds Ireigrsn s prramiam

Q / How appealing are the following as potential rewards from your insurer for sharing such data?




86.3% of young

people check social
media at least every 2
hours.

46.7% of our Millennials and Gen Zs reported feeling often or always stressed,
a rise of more than 6 % on the previous year (40.2%).

The largest cause of stress is financial issues.

Despite 86.3% of respondents checking social media at least once every 2
hours, only 24.3% of users say it negatively affects their mental health.

But when cross-referencing, a greater correlation appears between stress and
social media usage.

Does social media usage correlate with stress levels?

Q / How often do you look at your phone to view social media platforms?

In Sweden, 67.2% of those who check social
media every 10 minutes state they are
always/often stressed.



Where is the most stressed?

Always/
Often stressed

[}
i

55.5%

32.5%

Q / Generally speaking, how do you feel?
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Are you making plans for your retirement? . Wil il . P

Insight 5:

61.3%

(59.4% in SWE)

Hrn= 10" IHHraarisaps re IHrge=1pd 'r -

L. ma = "i.m TR 61.3% of Gen Z
are taking steps
to financially
secure their
future

Savings accounts (22.6%) are the most popular ways
young people are financially preparing for their future,
followed by employer (16.6%) and personal (16.5%)
pension plans.

But confidence in savings products far exceeds that of
pension products - a potential opportunity for providers.

Ijd e =mlr1rnw = = L Il Fr 1" qm.nm " L 1l =1 m.l Im.
=0 1A=IF" 1 I-= == [N NS LN ]

Q / Are you taking any steps to prepare for your retirement?
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Insight 6:

Telematics

359%

(33.9% in"SWE)

— 353 of young drivers
want safety.coaching &
recommendations based
on telematic analytics.

More than a third of Gen Z drivers around the world have a
telematics device fitted in their car (35%), with the highest
adoption in Hong Kong and China.

The leading trigger for getting a device fitted is the attraction of
cheaper car insurance premiums (31.5%), with many also keen
to take advantage of the driving insights telematics generates.

What motivated you to get a telematics device?

Traapa C— S Fuand andt Fimt =mhrical weban

ineiran o by i it i drming cat $nchmresdar

Eremiu clficoms driviea e reme

Q / What motivated you to get a telematics device on your vehicle?

What are your preferred rewards for good driving behaviour?

0328, ©285%x 9193 @00

Patrol Ratall Supermarks Entertainment
vouchers vouchers vauchers lickel=

e 4-®°/0 e 2040/0 Q 2. QO/D Q ’1-3’%@'
Gadael Drinks Symmambarship Gaming
vauchers vouchers dizcount wouchors

Q / What type of vouchers or rewards would you like to receive in exchange for good driving behaviour?



Insight 7:

Convenience VS value:
a balancing act

53.6% of Gen Z
respondents are
happy to add
insurance cover to
their bookings when
using ride sharing
apps.

Awareness of embedded insurance is highest i Taiwan
(83.2%) and lowest in Japan (51%). But for those who are
aware, price is the main barrier when t comes to adding
this onto their purchases.

When it comes to short-term, stackable insurance, there
is broad interest in this as a concept (63.3%).

Would you pay a little extra for insurance “excludes N/A respondents

against accidents when using ride-sharing
apps or taking e-bike/scooter trips?

Yes
No
— 32.7% § 53.6% 32.3% § 49.2%

Gen Z* Millennials*

Would you be interested in'such a product?
(Interest in small amount, stackable cover)

‘ Yes
'V No
32.0% 1 68.0%

Gen Z Millennials

Q / Would you be interested in the type of product described below?

There are new types of insurance products that allow individuals to make small and regular contributions to an insurance policy, by dedicating a portion of their daily
or monthly spending to the policy. For example, if you buy a coffee priced at $2.70, the transaction would automatically be rounded up to $3.00, and the 30 cents
difference would go towards increasing your protection cover for a life/health/property insurance you had pre-selected.
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evolution - ‘

the changing landscape
Y,

RE B

Changing trends:
* Socioeconomic factors dominated insurance purchases in
2014.
* Health and tech indicators surged from 2017 to 2020.

2021 shift:
+ Financial and demographic factors returned as drivers.
* Homeownership, parenthood and age gained prominence.

Rebalancing in 2022-2023:
» Health/tech indicators regained importance.
* Strong correlation with health metrics emerged.

Gender influence:
» Women played a key role in shaping decisions during 2016-
2018.
» Coincided with the rise of health and tech indicators.

2017-2020 top predictive variables: health apps and wearable ownership
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2016- 2018: women close the gender gap in propensity to buy

[

Ry
ok l

i} E=a
Ly

]

.03

# Male

# Female

Fua L1 s



Propensity to purchase: men vs. women

# Male W Female

The shock of a

pandemic

Pandemic-driven shift (pre-pandemic to 2023):
+ Initial shift away from health-related technologies.
» More male purchasers, less health-focused, less educated and
lower employment.

2023: Re-emerging health correlation:
* Health-related metrics regaining importance in insurance
purchases.
+ Financial/demographic variables still most prominent

Pandemic's ongoing impact:
» Coexistence of pre-pandemic and post-pandemic mindsets.
» Consumer behaviours still influenced by post-pandemic
insecurity and uncertainty.
» Pandemic’s influence on financial decisions remains significant.



Knowledge =
Sales, the winning

equation

Insurance literacy is a key predictor:

* Insurance literacy scores strongly predict consumer purchase behaviour,
especially among younger demographics.

Age and insurance literacy impact purchasing behaviour:
» Ages 20-40: Higher literacy correlates with higher purchase likelihood.
» Ages 40 and above: Lower literacy linked to increased recent purchases,
possibly due to financial security concerns.

Implications for insurance providers and future insights:
* Prioritise customer education for all age groups.

« Explore non-traditional data sources to enhance understanding of
insurance purchasing behaviour.
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2023: Insurance literacy dominates predictive performance

Age
Residential status

Area type
Health app
Exercise

Work status
Income
Wearable
Children
Industry

Steps

Diet

Income source
Financial decision
Marital status
Education
Sleep

Healthy living
Smoking
Risky

Gender

GCS 10: 2023 - Baseline plus all*
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A focus on

Gen Z & Millennials

2 3

Reviews & price Embedding insurance = Health & purchasing
Insight: B Insight: $ Insight:
Good online reviews, not price, s alesi 54% of Gen Z are happy to Health-conscious living trumps
drive insurance purchases among consider embedding insurance in income in predicting insurance
Gen Z and Millennials. their ride-share app. adoption.
Enhance online reputation and Offer embedded cover, tapping into Insurers providing a more holistic
maintain brand image to attract evolving preferences of the younger experience are more likely to attract

younger customers. demographic. and retain policyholders.






Data Dashboamn

About the Study I ReMarkc
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on a survey of 12,563 consumers drawn

from 22 key insurance markets around the e -
world. )
®Female
Fieldwork was conducted in April 2023. 19.9% , a ;
Male
The generation groups in this dashboard

are based on the definition used by the
Pew Research Center:

Education status Working status
Generation Age range

GenZ Born after 1996 | Ages 18-26
Millennials Born 1981-96 | Ages 27-42

Select Insurance Market

Established Gfowih
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About Background Problem Results Going Forward
Statement &
Solution
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1. Introduction — About Me

Child between 1989 and 2007. Started my studies in

1989 ' Energy Systems Technology. Finished a B.Sc. In
Business & Economics. Masters in statistics.

2015 First actuarial position at BNP Paribas Cardif.
Continued studying mathematics & IT part time

2017 Q Actuary at Folksam

2018 Q Pricing & Analytics at Agria

2021 Q £y

Actuary and part of the Data & Analytics team in
technology consulting.
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Background Problem Results Going Forward
Statement &
Solution




About Background Problem Results Going Forward
Statement &
Solution



2. Background

v

Objective

Transfer of economic risk
from the policyholder to the
insurance company. In
exchange for an insurance
premium.

Statistical Properties

Loss of the insurance company
is a sum of a large number of
comparatively small
independent losses. More
predictable than individual
losses.

Methods

Statistical models are
needed since expected
losses vary between types
of policyholders and the
insured objects.



2. Background — Challenges in Insurance Pricing

DE])

Quality and Accuracy
Volume management

Dimensionality

Modelling

Complexity
Calibration

Dimensionality

Market

Customer Expectations

Regulatory changes

Environment

Interest rates
Emerging risks

Environment
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2. Background — Challenges in Insurance Pricing

Modelling

Some outcome that we
observe. Claim incidence,
claim cost, etc. . . . . . .

Random Noise Predicted variable Estimated function Estimated parameters

\ / e

Y =f(X;0)+ € ¥ = A(Xx; 0)
Some function that we do A set of observable variables
not know {X!, X, ...,X#}

such as vehicle brand,
power, policyholder age etc.



2. Background — Traditional vs. “New” models

Historically the Generalized Linear Model has been the backbone of Advancements in technology and especially increased computer power,
insurance pricing. GLM offers simplicity and predictability making it complex models such as neural networks and random forests emerged.

the go-to-choice for years. These promise better accuracy and insight.

Pros: Cons: Pros: Cons:

* Well established * May not capture intricate * Higher Accuracy * Requires larger dataset for

* Simplicity patters in risk * Flexibility optimized performance

* Consistency * Less flexible in adapting to data * Rich insights * Difficult interpretability

* Assumptions of distributions trends * Risk of loosing generalization

¢ Provides confidence intervals.
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3. Problem Statement

How do Machine Learning methods compare to
GLM’s when data is limited in insurance pricing, and
can we do something to improve the estimations?



3. Problem Statement & Solution — Creating a simulated environment
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Underlying lambda function (incidence rate of insurance
claims)
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Incidence rate is simulated in a setting where we have full
knowledge of the underlying data generating process. One risk

factor is linearly increasing, and the other risk factor is linearly
increasing



3. Problem Statement & Solution — Creating a simulated environment

Underlying lambda function (incidence rate of insurance

Conventional Generalized Linear Model
claims)

Incidence rate is simulated in a setting where we have full
knowledge of the underlying data generating process. One risk

factor is linearly increasing, and the other risk factor is linearly
increasing

GLM fails to capture the full relationship between the
variables in a simple setting



3. Problem Statement & Solution — Creating a simulated environment

Underlying lambda function (incidence rate of insurance Conventional Generalized Linear Model “Simple” Machine Learning Model
claims)

m

AN EDUAITT DREIIPA
-

Incidence rate is simulated in a setting where we have full
knowledge of the underlying data generating process. One risk

factor is linearly increasing, and the other risk factor is linearly
increasing

GLM fails to capture the full relationship between the
variables in a simple setting

Improved fit to the function surface



3. Problem Statement & Solution — Approach in a known environment

Simulate data according to a
distribution where the
proportion of observations
where risk is higher.
Policyholders with ages < 25
and > 65 are small.

Simulate claims according the
risk function surface where

the data generating process is
known.

Estimate the risk function
without oversampling with

different specifications of
GLM’s and Machine Learning

algorithms.

Apply an oversampling technique
to generate more observations
where the risk is high, and
exposure is low.

In this case SMOTE is applied.

Estimate the risk function with
additional synthetic data and
evaluate the performance of the
models.
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additional synthetic data and
evaluate the performance of the
models.
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3. Problem Statement & Solution — Approach in a known environment

Simulate data according to a
distribution where the
proportion of observations
where risk is higher.
Policyholders with ages < 25
and > 65 are small.

Simulate claims according the
risk function surface where

the data generating process is
known.

Estimate the risk function
without oversampling with

different specifications of
GLM’s and Machine Learning

algorithms.

?

Apply an oversampling technique
to generate more observations
where the risk is high, and
exposure is low.

In this case SMOTE is applied.

Estimate the risk function with
additional synthetic data and
evaluate the performance of the
models.
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Synthetic Minority Oversampling Technique - SMOTE

Majority

Minority

A 4
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SMOTE

Simulated data point
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3. Problem Statement & Solution — Approach in a known environment

SMOTE

One of many algorithms to simulate
new data points based on data from
observed data

Algorithm 5 SMOTE Algorithm

Dofine 2 = [ X, Y]) as the training sample for ohservation ¢ = 1, . n in the
data set. Deofine for sxample extreme high cases of the response as ¥ > f
where £ 3% for example the mumber of claims observed or o observed level of
the frequency. Define also a relevance function such that observations above
{ receive redevance | while valnes holow ( roceive relevance 0 menning that
the extreme valies are more relevant in the data. This creates o subset of D,
D, = [(X.Y) e DY, >t} which are used to create synthetic olservations.

0. Define 3. 13, an the data set of interest and the data set considered under
represented, #oas the threshold defluing when ¥ ois considered extreme, Yo as
the percentage of oversampling of D, Leo bow many extrn suaples shonld be
created with response of interest, & as the muaber of nearest peighbours of

each observations should De nsesd to generate new observiations,

ung  munber of new observiitions to he generated
for all ohservations = 1) do
I, Set nos «— KNN(k, olservation. D, | ebservation)
foriin!l.. .. nns do
2, Randomly chocse X with replacement from nns
forall (X, .Y,)=(X.Y)do
if X, s numeric then
Xiaie = X shsievation — Aq DT hviity Fattionl T svbvaio sl

i i wepiknmbery vursahle N, of b uleervaeting i sl e BN X §

X new — X ohwervation = BANDOMI0, 1) x X 58
else
X now + mandomly sslect among X ervatinn @0d X,
end if
end for

3. Calenlate dy +— HEOMDistanool X wow: Xi ohuervation ) and oy +—
HEOMDistancel X; wew. Xy ) to find the new target value

".‘ A ‘x sthaerpulion —'ll ~ Y.
iy +1d

Yn T
end for
end for




Datasets

Simulated data with known risk
properties without oversampling

Simulated data with known risk
properties with oversampling

\

Real dataset from Wasa motorcycle
insurance without oversampling

Real dataset from Wasa motorcycle
insurance with oversampling

N

3. Problem Statement & Solution — Summary of approach

Applied Models

@eralized Linear Models with differen\
specifications

Generalized Additive Models with
different specifications

Random Forests

Generalized Additive Models with
different specifications

Regression Trees

@‘icial Neural Networks /

Scope

/Atotal of 410 different models
fitted and compared in each of

the total 4 datasets.

The fitting algorithms are run
approx. 16000 times for the
specifications to be evaluated

-

~
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4. Results — Summary & Conclusions

Data Oversampling Best Performance®

No GLM

Simulated data
Yes Regression Tree
No GLM

Wasa insurance

data
Yes Random Forest

* Out of sample
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Livforsakringskonferens 14 oktober 2022

« Tackmail till deltagarna
« Utvarderingen gick till 191 personer

« Enkat pa 7 fragor med fritext

Utvardering Livférsakringskonferens 2022

VAn(igen svara | skala 1-5 dédr 1 anger dilig och 5 anger jattebra

Intreduktion ach sammanfattning - Svein Barre Solvang, VD SCOR Sweden Re

1, Hur skulle du betygsatta denna presantation?
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2. Ovriga kommentarer

Ange ditt s
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[wfevsakvingskonferens

14 Oktober 20227

Vad tyckte du?

Stort tack for ditt deltagande | SCOR Sweden Res Livfdrsakringskonferens 2022
Jag hoppas att du uppskattade drets program och innehil.

Dina synpunkter 3r viktiga for mig!
Darfor skulle jag vara tacksam om du kunde ta ndgen minut och ge oss feedback pa konferensen
och dess innehdll,

Vinligen klicka hir for utvirderingen

En ny utgava av var tidning ReNews kommer skickas ut till dig om ndgra veckor, s3 hall utkik i din
mailkorg.

Basta halsningar
Svein Berra Solvang, VD
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Feedback on the 2022 Conference

m Asle Toje world class even though very depressing
m Torbjern Akerstedt very funny (unintentional) about sleep

m Would like to learn more about sleep
m Finally, an Actuary (Lina Palmborg) who could communicate with

normal people
m Still impossible to understand the actuaries
m Great meeting place
m Food and drinks a disaster. The desert, what on earth was it?
m Food very good
m Enjoyed the longer breaks

m Bring more wine to the tables
m Well done SCOR Sweden Re - Fantastic

m Presentation messy and impossible to follow

m One of the most boring persons | ever have listened to
m His ego is out of proportion

= A very nice guy
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