SLECTRTNI S SR st sa ey

SCOR Sweden Re Seminar
October 12, 2018, Stockholm

T
(*)
7

SCOR Innovations

From Around the World

Gavin MAGUIRE
Marketing Actuary — UK & Ireland







Consumers are looking for insurers to help them being healthy...

Support for shift in insurer focus to keeping people healthy
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... willing to share data with a potential wearable adoption > 50%

In most countries

Current Ownership & Future Momentum of

Willingness to Share Wearable Data Wearables, by Country (2018)
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HONG KONG - diabetes

OF THE POPULATION HAS THE DISEASE
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SOUTH EAST ASIA - Biological Age Model (BAM)
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Let's empower g 1

healthier lives £, Enables high-level of
together accuracy in mortality risk
Reinventing underwriting with the simple

input of 7 days of lifestyle data predicting a
tailored mortality and morbidity risk.

Transforming the customer experience by
refunding to the customer the savings from the
insurance risk through premium discount.
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SOUTH EAST ASIA - Biological Age Model

Concept

e Use input from wearables to determine a ‘biological age’
from which premiums are calculated; and reward healthy
lifestyles

e Simplify Underwriting and enable Continuous Underwriting

e Greater consumer engagement which can lead to improved
lapse and claim experience

Risk .
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In the U.S. working with 40247 to increase survival rates in case of
cardiac arrest

A device that monitors heart rate, detects cardiac “Hero network” (voluntary) of 1.3 million people

arrest and triggers emergency response with CPR Knowledge already in place
— 5
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" Heart e 475 000 netvork to

2-3M people
in order to
cover ~80%
of the U.S.
population

MNa

Deaths from sudden
cardiac arrest in the
U.S. every year

Connecting “heroes” with victims —“heroes” get a notification and directions to the victim

Improving survival rates by bringing help earlier to victims of cardiac incidents

Chance of survival from sudden cardiac arrest over time

100%
Providing a 24/7 witness,
CPR, and a defibrillator ;
S 50% o -@—\Vitness + CPR + AED
can multiply chances of & t =@-—\\itness + CPR
survival by 9.8x 19.8x Witness
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Prior to event Hospital admission  Hospital discharge

S%R |_|fe Note: SCOR Global Life launches SCOR Life & Health Ventures and announces the venture’s first strategic investment in and partnership with 0
he Art & Science of Risk iBeat - https://www.scor.com/fr/medias/actualites-communigues-de-presse/scor-global-life-launches-scor-life-health-ventures-and
CPR = Cardiopulmonary Resuscitation; AED = Automated External Defibrillator




IRELAND — In Ireland, SCOR Global Life partnered with a global insurer to
launch a wearable-enabled wellness proposition
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In Ireland, SCOR Global Life partnered with a global insurer to launch
a wearable-enabled wellness proposition

Partnering in development with leading

companies Step-by-step market penetration and analysis
Experiment Encourage
’ :
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Market leader in Platform & social
wearable web service that
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IRELAND - Advantages of using a platform such as Heia Heia

U For pilot Heia Heia brought a platform to the pilot that will:
1. Handle all data collection and aggregation

2. Invite and issue reminders to Zurich customers to join the
pilot group

3. Capture consents

4. Allow bespoking of apps and pilot groups

5. Allow Zurich target marketing messages at participants
during the course of the pilot.

O End to end and customisable solution for the pilot.

U Zero impacts on the Zurich Life Ireland IT department!!!

Life
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Cyclocross

VICKY GARDNER | Cyclocross 10 min 2 sec,
12/09/2017

< SHARE & COMMENT OPEN
Steps: Over target 5 days last week!
S 13727 steps per day
DAVID FERGUSON | Achievement,
12/09/2017

W= CHEER & COMMENT OPEN

~ Running

513 VICKY GARDNER | Running 8.41 km in 51
min 46 sec, 11/09/2017

< SHARE & COMMENT OPEN

Week 36

ﬂ\ Running: 25 times in 2017
\@/ VICKY GARDNER | Achievement,
= 09/09/2017
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