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Analysis

70 %

/Today's consumers are health
conscious, technology savvy,
and want the freedom to
choose, but the insurances ===
industry often strugg|es to
keep up At'SCOR, we are
passionate about developing

’ ' / solutions that meet the needs

of the next generation of
( consumers. And that's why

we've partnered with key
players in the wearable

technology industry to
40-60 BEM develop the Biological
Age Model (BAM). Making
the most of wearable data,
BAM not only continuously
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assesses how we are living,
but empowers and coaches
us to make the right choices
to live healthier lives.

40-60 BPM
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