


Our Customer Segments

Insurance & Service High Performance
Providers Organisations
Digital engagement Coaching of leaders
solutions for wellbeing and knowledge
promotion at scale workers in high-
performance

industries

Formula 1 &
Motorsport

Coaching and medical
services for Formula 1
drivers, teams and
factories



New Customer Value through
Digital Engagement

. :g Personalized Health Improvement &
Gratifying Customer Experience

Better Interaction
Personalized Experience
New Products

Improved Loyalty & Satisfaction
Data
Higher Premiums & New Revenue Streams
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Enabling Value Ecosystems
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Promoting
healthy habits



A true daily companion
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Everything counts

Rewarding long term success

Users earn points and unlock levels by being
active.

The scoring system supports personal long-
term holistic wellbeing goals and can be linked
to the insurer’s pricing and policies.

My Wellbeing Score
drdrdr |

[ Agenda for the week

812018
Cycling
Mike Phillips - 9.3 km, 30 min 16 5

Comment

Strength training
Margareta Sparks - 37 min 24 5

Wellbeing Score

L0 6 8 6
Wellbeing Score

Collect points by being active, both
physically and socially, and lift your own
wellbeing level. Points are valid for three
months, so regular activity rewards.

Levels

Level 1: 60 =199 pt
“Easy wins”

Level 2: 200 - 499 pt

“The Foundation™

Level 3: 500 - 749 pt
“The Sweet Spot”

Level 4: 750 - 999 pt
“Boosting Your Performance”

Level 5: Over 1000 pt
"World Class Health”
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Social by nature

The strength of peer support

Support from your like-minded friends,
family and colleagues increases engagement
and sense of achievement.

Sharing accomplishments big and small and
cheering friends also makes wellbeing fun
and social.

2 40 different sports in 2017

- @ John Baker - Achievement 28 Aug 2017
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Professional tools for coaching & interventions

Managing client base (individuals,

groups)

Group coaching & comms

Monitoring client activity

12.05

Hintsa Performance Coach

Kiitos kun ldhdit mukaan
Biomekaniikka teemaryhmaan
kehittdmaan kehosi toimintakykya ja
hyvinvointia.

Olen valmentajasi Olli Iso-Mustajarvi,
ja autan sinua valitsemaan sopivan
projektin itsellesi.

Kertoisitko hieman, mit4 haluaisit
kehittad:

- vdhentda toimistotyon aiheuttamia
jumeja / kolotuksia

- lisatd liikkuvuutta yleisesti

- lisaté lihaskuntoa

- jotain muuta?

14.10

Merkint&ni

Toista kukin venytys 2-3 kertaa.

Yllapida staattisia venytysliikeitd 30-40
sekuntia tai tee dynaamisia
liikkuvuusharjoitteita 6-8 rauhallista toistoa /
puoli:

1) Lonkan koukistajien venytys

2) Kylkivenytys seiscen tai polvillaan

3) Lavankchottajalinaksen venytys

4) Rintarangan avaus kylkimakuulla

5) Ristivenytys

6) Kellopeli

7) Konttausasennossa seldn notko + pyodristys
8) Kaden + vartalon ojennus pallon paalla

Olli Iso-Mustajérvi - Kehonhuolto 40 min,

Merkkaa tuksi

VIDEO:

Ehdotan sinulle ohjelmaa kun olet
hieman kertonut tarpeistasi.

* Planning tasks for clients

iykat lonkankoukistajat, ja
haluaisin véhent&a niska- ja hartiaseudun

kipuja.

Kiitos tiedosta. Kaynnistin sinulle

nhialman iai53n carraamann

Hela!
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Case Studies & Data



Wellbeing Is a Sticky Digital Concept

Weekly retention for sample user cohort

100 98%
Digital wellbeing app + connected wearable
80
74%
60% . .
60 Digital wellbeing app
Users retained
(Week 1 = 100) 40
O,
29% 38%
20 Global mobile apps (average)*

1T 3 5 7 9 11131517 19 21 23 25 27 29

Week *Localytics 2017



Engaging 1,000+ Group Insurance Customers: Case
limarinen

Survey Feature Frequent New Feature / Content
& Dashboard Rollout Deployments

Full Marketing

Launch I I 11
| | 11
Commercial (hundreds of | | 11
Availability employer groups) I oo
(20+ employer groups)= 1 1 11
. | | 11
Pilot launch i : 1 1 11
. | | | | 11
Milestones |(4 employer groups) 1 i | | 11
"Go" decision | | | | | 11
| | | | | | 11
1 I | | | | 11
Service branding , Feedback &
Focus & content Definition of commercial Agile feature development, content production, analytics and marketing
production 4 offering p
| | | | | | 11
| | | | | | 11
| | | | | | | - | >
Date 6/2016 9/2016 1/2017 472017 8/2018
Scope Internal pilot 4 group customers 20 employers 200+ employers 1,000+

employers



Deloitte.
Case Deloitte

85% report 92% consider
positive lifestyle changes the service useful

< \

“I use the mobile application every day and also follow updates from other users.
Thanks to its social nature, the app creates community spirit across team boundaries

and brings colleagues together. It's also really easy to use.”

— HR Talent Partner, Deloitte
https://www.hintsa.com/case/deloitte/



Impact of Digital Habit Change Programs

Impact on wellbeing Average impact on program participant More than 70% of program participants
wellbeing, by initial wellbeing profile would like to start a new program

5,25 513

4,43
19%
18%
red yellow green
0
1to3
_ 4t06

Digital platform user survey 9/2018



Wrapping it up: recommendations

* Pick the low-hanging fruit
* Major opportunity: the proactive wellbeing megatrend
 Digital tools enable personalized, scalable and sticky concepts
 Insurers well positioned to promote solutions

« Start soon, start small; experiment and expand
* Immediate benefits from positioning, reference customers, data

* Expand gradually based on learnings + keep iterating



Thank you
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